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Abstract
In the modern era, environmental issues have become a global concern, with waste management emerging as
one of the primary focuses. This research aims to analyze the role of communication campaigns in public
education to enhance students' participation in recycling activities. The study employs a Participatory Action
Research (PAR) approach with a case study method to explore how communication campaigns can shape
awareness, attitudes, and behaviors toward recycling. The findings indicate that effective communication
campaigns, incorporating the use of social media, direct outreach, and collaboration with local communities,
significantly improve students' understanding of the importance of recycling and motivate them to participate
actively. Furthermore, the study reveals that recycling participation increases when communication campaigns
are tailored to the local context and involve active student engagement. Consequently, the research concludes
that public education through communication campaigns is a crucial strategy for enhancing recycling
participation and contributing to environmental preservation, particularly at UIN Syekh Ali Hasan Ahmad
Addary Padangsidimpuan. The implications of these findings highlight the need for more focused and
sustainable communication campaigns to maximize the impact of public education on recycling participation.
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INTRODUCTION

Over the past few decades, the increasing amount of waste has become one of the most
pressing environmental issues worldwide, including in Indonesia (Hidayat et al., 2023).
Population growth, urbanization, and changes in consumption patterns have significantly
contributed to the rise in waste generation. Amid threats of environmental pollution and
ecosystem degradation, recycling has emerged as one of the key solutions to mitigate the
negative impacts of solid waste (Herny Susanti, 2023). However, public participation in
recycling programs remains remarkably low. On the other hand, public education through
communication campaigns has proven effective in influencing societal behavior regarding
various social and environmental issues. Therefore, it is crucial to understand how
communication campaigns can be utilized as tools to enhance public participation in recycling.

Many people are still unaware of the importance of recycling or how to do it correctly.
Without adequate knowledge, it becomes challenging for them to actively engage in recycling
activities. Some communities perceive recycling as a cumbersome activity or one that provides
no direct benefits. This apathetic attitude is often influenced by the belief that individual actions
will not significantly impact environmental improvement (Johan & llyasmadi, 2023).

In many areas, recycling facilities remain very limited, making it difficult for people to
participate in recycling programs. Additionally, the lack of government support in the form of
regulations and incentives also poses a challenge. Not everyone realizes that recycling can also
provide economic benefits, such as reducing waste management costs and creating jobs in the
recycling sector (Mulasari et al., 2014).
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This topic is highly relevant in the context of today's industries, where environmental
awareness has become a primary focus. Many companies and local governments have started
adopting eco-friendly policies, including better waste management (Hendra, 2016). The
recycling industry is also growing, with more companies investing in recycling technologies to
process waste into new products with high economic value (Sarah Sahrani, 2024).

Moreover, effective communication campaigns have become crucial tools in industries
to change consumer perceptions and behaviors (Bahri et al., 2023). For instance, campaigns to
reduce single-use plastic and promote recycled products have successfully gained broad public
support. This indicates that with the right communication approach, the public can be
encouraged to participate more actively in recycling programs.

Overall, this article provides not only a significant contribution to the fields of
communication and public education but also practical implications for improving
environmental management efforts in the future. This article aims to offer new insights into
how communication campaigns can be optimized to boost public participation in recycling,
thereby supporting environmental sustainability and economic development

RESEARCH METHODS

The implementation of community service was carried out using the Participatory
Action Research (PAR) method, which adopts a different approach compared to traditional
scientific methods. This study was conducted at the Faculty of Dakwah and Communication
Sciences, UIN Syekh Ali Hasan Ahmad Addary Padangsidimpuan. The PAR method requires
active participation from students in analyzing and executing every activity conducted, with
the aim of evaluating and fostering improvements for the future. Activities included data
collection, training, and evaluation in the city of Padangsidimpuan. Field implementation
involved students providing education and training on waste recycling. This community service
method serves as an effective means to achieve objectives by engaging various stakeholders
(Haslinah et al., 2023), thereby fostering a clean and healthy campus and environment.

RESULTS AND DISCUSSION

Recycling is one of the key solutions to addressing the growing waste problem
worldwide. In efforts to maintain environmental sustainability, increasing public participation
in recycling programs becomes crucial (Lasaiba, 2023). However, the challenge lies in
changing people's behavior and mindset to be more conscious of recycling. This is where the
role of public education through communication campaigns becomes vital. Effective
communication campaigns can raise public awareness, transform negative perceptions, and
motivate tangible actions in recycling (Lasaiba, 2024). One approach includes providing
education to students, as illustrated in the image below.
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Public education is one of the ways to enhance community knowledge about the
importance of recycling. However, education is not merely about delivering information; it also
involves influencing public behavior (Faristiana et al., 2023). According to the theory of
planned behavior, behavior change is influenced not only by knowledge but also by attitudes,
subjective norms, and perceived behavioral control (A.C et al.,, 2020). Therefore,
communication campaigns must be carefully designed to effectively address all three aspects.

Knowledge serves as the foundation for behavior change. When people understand the
consequences of not recycling and the benefits of participating in recycling programs, they are
more likely to engage (Randitha Missouri et al., 2023). Educational campaigns that focus on
delivering clear and accurate information about the recycling process, recyclable materials, and
the proper way to recycle can help enhance public knowledge.

Attitudes toward recycling are often shaped by perceptions of its challenges or benefits.
Campaigns that highlight the social and environmental advantages of recycling, such as
reducing pollution, conserving energy, and preserving natural resources, can help shift public
attitudes toward a more positive view of recycling. This approach aligns with social norms
(Khoirunisa Wahida & Hoirul Uyun, 2023).

Social norms refer to community beliefs about what is considered acceptable or
expected within their social environment. When communication campaigns successfully create
the impression that recycling is a socially accepted and expected norm, individuals are more
likely to adopt the behavior. Involving community leaders, influencers, or public figures in
campaigns can help establish social norms that support recycling (Aprizal Satria Hanafi et al.,
2024).

Perceived behavioral control refers to an individual's belief in their ability to perform a
specific action. People are more likely to engage in recycling if they feel they have sufficient
capability and resources to do so. Therefore, educational campaigns should also provide
practical guidance on simple and effective recycling methods, as well as information on access
to recycling facilities.

Communication Campaign Strategies to Increase Recycling Participation

To achieve the goals of public education campaigns in increasing recycling
participation, appropriate communication strategies are essential. Some strategies that can be
implemented include:

1. Audience Segmentation
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One key to a successful campaign is understanding the target audience (Ardianti et al.,
2023). Not all segments of society have the same knowledge, attitudes, or behaviors
regarding recycling. Therefore, campaigns must be tailored to the characteristics and needs
of each audience segment (Anandati & Sitorus, 2024). For instance, campaigns targeting
younger generations may need to utilize social media and creative language, while those
aimed at adults might be more effective through traditional mass media or community
events. In this article, the target audience is students of the Faculty of Dakwah and
Communication Sciences.

Relevant and Persuasive Messaging

Messages delivered during campaigns must resonate with the audience and be persuasive.
According to persuasive theory, effective messages are those that can evoke emotional
responses while providing strong logical reasons for action (Purnama & Setyowati, 2003).
Messages showing how recycling can have a direct impact on the local environment or
community are more likely to be accepted and acted upon. Conveying recycling practices
to students should employ persuasive communication that is both effective and relatable to
their experiences in campus dormitories.

Utilizing Appropriate Media

The media used to deliver campaign messages also play a significant role in campaign
success (Priliantini et al., 2020). In the digital era, social media has become one of the most
effective communication tools due to its ability to reach a broad student audience in a short
time. Additionally, social media allows direct interaction with students, fostering
engagement and active participation (Sari et al., 2022). However, traditional media such as
television, radio, and print still hold importance, especially for reaching students less
familiar with digital technology.

Community Participation and Engagement

Involving the community in campaigns can enhance the effectiveness of conveyed
messages (Made Wilantara & Misnan, 2023). Activities such as workshops, group
discussions, or recycling exhibitions can serve as interactive and participatory educational
platforms. Additionally, involving the community helps foster a sense of ownership over
recycling programs, leading to stronger long-term commitment.

Monitoring and Evaluation

Every communication campaign should include monitoring and evaluation processes to
measure its effectiveness. Monitoring tracks the campaign's progress, while evaluation
assesses whether the campaign's goals have been achieved. Evaluation results can be used
to refine or develop future campaign strategies.

Challenges and Opportunities in Public Education for Recycling

While communication campaigns have proven effective in increasing recycling participation,
several challenges must be addressed to ensure the sustainability of recycling programs.
Additionally, there are opportunities to strengthen public education efforts in the future.

1)

2)

Challenge: Difficulty in Changing Behavior

Changing people's behavior is not an easy task. Many individuals are accustomed to certain
ways of living, and altering these habits requires time and continuous effort. Therefore,
communication campaigns must be designed for the long term and accompanied by
supportive programs that facilitate behavioral change.

Opportunity: Leveraging Digital Technology

In the digital era, technology presents significant opportunities to expand the reach of
communication campaigns. Social media, mobile applications, and other online platforms
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can be used to disseminate campaign messages quickly and widely. Moreover, digital
technology enables two-way interaction with audiences, making campaigns more
interactive and personalized.
3) Opportunity: Multi-Stakeholder Collaboration

Effective public education requires collaboration among various stakeholders, including
governments, NGOs, the private sector, and communities. By working together, these
parties can support and strengthen education efforts through resource provision, expertise,
and networks. Multi-stakeholder collaboration also ensures that campaign messages can
reach diverse segments of society (Aprizal Satria Hanafi et al., 2024).

CONCLUSION

Public education through communication campaigns plays a vital role in increasing
community participation in recycling programs. By utilizing various communication theories
and appropriate campaign strategies, public education can change people's knowledge,
attitudes, and behaviors toward recycling. Despite the challenges, the opportunities available
also provide optimism that these efforts can continue to be developed and strengthened in
the future. The success of communication campaigns in increasing recycling participation
requires commitment and collaboration from various stakeholders, as well as support from
the community itself. With sustained education and effective campaigns, it is hoped that
recycling can become an integral part of everyday life, allowing us to collectively maintain
environmental sustainability for future generations.

REFERENCES

AC, G, G, P, G, R, JF, T, & M, R. (2020). Perilaku Konsumen terhadapPenggunaan
Kantong Plastik dan Tas Kain di Area Jabodetabek. PERWIRA - Jurnal Pendidikan
Kewirausahaan Indonesia, 3(2), 117-136. https://doi.org/10.21632/perwira.3.2.117-136

Anandati, F., & Sitorus, P. F. K. (2024). Mengartikan Persuasi dalam Media Sosial: Studi pada
Kampanye Influencer Berdasarkan Prinsip Pathos Aristoteles. JKOMDIS : Jurnal Iimu
Komunikasi Dan Media Sosial, 4(2), 424-429.
https://doi.org/10.47233/jkomdis.v4i2.1674

Aprizal Satria Hanafi dkk. (2024). KOMUNIKASI LINGKUNGAN. Perkumpulan Rumah
Cemerlang Indonesia.

Ardianti, D., Hermawan, V., Muzakiyah, L. N., Febriyani, A. E., & Pasundan, U. (2023).
Optimalisasi Peran Karang Taruna Melalui Perancangan. Jurnal Pengabdian Tri Bhakti,
5(2), 63-75.

Bahri, S., Harahap, R. R., Rahmah, H., Maulana, S., & ... (2023). Analisis Strategi Komunikasi
Bisnis Efektif di Era Digital: Studi Kasus dari Berbagai Industri. Jurnal Pendidikan ..., 7,
14374-14379.
https://www.jptam.org/index.php/jptam/article/view/8675%0Ahttps://www.jptam.org/in
dex.php/jptam/article/download/8675/7080

Faristiana, A. R. ., Wori, D. A. ., Wardani, L. D. N. ., & Fikriyah, T. (2023). Edukasi Klasifikasi
Jenis-Jenis Sampah dan Penyediaan Tempat Sampah dari Bahan Daur Ulang di Desa

237

https://afdifaljournal.com/journal/index.php/ijcsi


https://afdifaljournal.com/journal/index.php/ijcsi

Interr_\qtlo_nal ..'Ilournul E-ISSN : 3025-0013
mmmmmm O International Journal Community Service Implementation
‘ S I Vol. 2 No. 3 December 2024, Page 233-239

Bungkuk Kecamatan Parang Kabupaten Magetan. SAFARI: Jurnal Pengabdian
Masyarakat Indonesia, 3(4), 110-124.

Haslinah, A., Tahir, U., Al Imran, H., Asfahani, A., & Larisu, Z. (2023). Pemberdayaan
Masyarakat Dalam Program Lingkungan Hijau Bebas Polusi Di Kota Makassar.
Community Development Journal: Jurnal Pengabdian Masyarakat, 4(4), 8906-8912.
http://journal.universitaspahlawan.ac.id/index.php/cdj/article/view/20062

Hendra, Y. (2016). Perbandingan Sistem Pengelolaan Sampah di Indonesia dan Korea Selatan:
Kajian 5 Aspek Pengelolaan Sampah. Aspirasi: Jurnal Masalah-Masalah Sosial, 7(1),
77-91. https://doi.org/10.46807/aspirasi.v7i1.1281

Herny Susanti, P. (2023). Destinasi Pariwisata Ramah Lingkungan: Praktik Berkelanjutan.
Jurnal limiah Hospitality, 12(2), 663-676.

Hidayat, N., Ningsih, W., Halim, U., & Agustina, A. (2023). Media Sosial sebagai Social
Engineering untuk Membentuk Mindset Masyarakat dalam Penyelamatan Lingkungan
Hidup. Al Qalam: Jurnal llmiah Keagamaan Dan Kemasyarakatan, 17(2), 212.
https://doi.org/10.35931/aq.v17i2.1975

Johan, H., & llyasmadi, I. (2023). Pengelolaan Sampah Rumah Tangga (Studi Kasus di Nagari
Saok Laweh Kecamatan Kubung). JISIP (Jurnal llmu Sosial Dan Pendidikan), 7(1), 138—
145. https://doi.org/10.58258/jisip.v7i1.4089

Khoirunisa Wahida, & Hoirul Uyun. (2023). Tatanan Indonesia Dalam Mewujudkan
Pertumbuhan Ekonomi Berkelanjutan Melalui Green Economy. Harmoni: Jurnal limu
Komunikasi  Dan  Sosial, 1(2), 14-26. https://doi.org/10.59581/harmoni-
widyakarya.v1i2.291

Lasaiba, M. A. (2023). Daur Ulang Kreatif: Menumbuhkan Kreativitas dan Menjaga
Lingkungan di Pesisir. Jurnal PkM (Pengabdian Kepada Masyarakat), 6(5), 567.
https://doi.org/10.30998/jurnalpkm.v6i5.17215

Lasaiba, M. A. (2024). Strategi Inovatif untuk Pengelolaan Sampah Perkotaan: Integrasi
Teknologi dan Partisipasi Masyarakat. GEOFORUM Jurnal Geografi Dan Pendidikan
Geografi, Vol. 3. No(1), 1-19. https://doi.org/10.30598/geoforumvol3issippl-18

Made Wilantara dan Misnan. (2023). Green Marketing sebagai Manajemen Komunikasi Public
Relation Industri Pariwisata Bali. Mediastima, 29(2), 131-147.

Mulasari, S. A., Husodo, A. H., & Muhadjir, N. (2014). Kebijakan Pemerintah dalam
Pengelolaan Sampah Domestik. Kesmas: National Public Health Journal, 8(8), 404.
https://doi.org/10.21109/kesmas.v8i8.412

Priliantini, A., Krisyanti, K., & Situmeang, I. V. (2020). Pengaruh Kampanye #PantangPlastik
terhadap Sikap Ramah Lingkungan (Survei pada Pengikut Instagram
@GreenpeacelD)<br>DOI: 10.31504/komunika.v9il.2387. Jurnal Komunika: Jurnal
Komunikasi, Media Dan Informatika, 9(1), 40.
https://doi.org/10.31504/komunika.v9i1.2387

Purnama, N., & Setyowati, R. D. (2003). Pengaruh Iklan Televisi Menggunakan Background
Musik terhadap Recall Audience. Sinergi, 6(1), 1-20.
https://doi.org/10.20885/sinergi.vol6.iss1.artl

Randitha Missouri dkk. (2023). Peningkatan kesadaran dan partisipasi masyarakat melalui
pelatihan pengelolaan sampah. Pengabdian Kepada Masyarakat, 2(2), 91-101.

Sarah Sahrani, dkk. (2024). IMPLEMENTASI EKONOMI SIRKULAR PADA SEKTOR
PENGELOLAAN SAMPAH DI KAWASAN ASIA TENGGARA. Jurnal Geografi,
20(1), 1-20.

Sari, A. D. P., Karo, S. B., Kurniawati, L. S., Harry, H., & Fernando, J. (2022). Determinasi

238

https://afdifaljournal.com/journal/index.php/ijcsi


https://afdifaljournal.com/journal/index.php/ijcsi

International Journal E-ISSN : 3025-0013
Commun ity Service Implementation . R R .
' International Journal Community Service Implementation

‘ S I Vol. 2 No. 3 December 2024, Page 233-239

Pesan Kampanye #MYBABYTREE di Akun Instagram @wwf _id terhadap Partisipasi
Followers dalam Melakukan Pelestarian Hutan. JCommsci - Journal of Media and
Communication Science, 5(2), 69—-79. https://doi.org/10.29303/jcommsci.v5i2.173

239

https://afdifaljournal.com/journal/index.php/ijcsi


https://afdifaljournal.com/journal/index.php/ijcsi

